PART c: Alignment with Healthway’s Strategic Priorities

Please complete this document, defining your strategies and activities to meet Healthway’s health priorities and support your request for project funding.
	Partnership Naming Convention

	Choose an item from this drop-down list.

	Primary Priority Health Area
	Secondary Priority Health Area (if applicable)

	Choose an item from this drop-down list.	Choose an item from this drop-down list.
	Health Message – Key Statement(s)

	To be developed with your partnership officer

	Aim of the Partnership

	Please add a statement of the outcomes you hope to achieve through your program activity

	Commencement of Activities
	Insert date that activities start
	Conclusion of Activities:
	Insert date that activities will conclude



Healthway’s Partnership Objectives
In line with the Priority Health Area(s) you have selected from the dropdown options above, please delete the table rows below that do not apply to this Partnership.
	Priority Health Area
	Health Objective

	Promote healthy eating
	Create environments that promote and increase access to healthy food and drinks and reduce the provision of unhealthy food and drinks
Reduce exposure to the marketing and promotion of unhealthy food and drink, particularly to children and young people
Increase knowledge and self-efficacy to motivate behaviour change and increase healthy eating patterns
Advocate to create health promoting, environmentally sustainable food systems that ensure quality, affordable food is available and accessible for all.

	Promote active living
	Advocate for healthy, liveable, sustainable communities that encourage and enable all members of society to be more physically active and reduce sedentary behaviours in their daily lives (active living)
Increase awareness and motivate behaviour change to support active living
Facilitate initiatives that focus on inclusion and increasing participation in physical activity, particularly in priority groups
Support the development of fundamental movement skills and physical literacy from the early years, to sustain physical activity participation over the life course.

	Promote mental wellbeing
	Create environments that encourage protective factors for high mental wellbeing and reduce the risk factors for low mental wellbeing
Increase knowledge, awareness, and positive attitudes on the importance of mental wellbeing
Enable all members of society to feel confident to protect and improve their own and others’ mental wellbeing
Support initiatives that increase opportunities that provide mental health benefits through social inclusion and participation.

	Prevent and reduce use of tobacco, e-cigarettes and other novel tobacco products
	Create environments that are smoke and vape free
Reduce exposure to the marketing and promotion of e-cigarettes, particularly to children and young people
Motivate behaviour change and raise awareness of the harms of tobacco and e-cigarette use
Advocate to reduce supply, availability and accessibility of tobacco, e-cigarettes, and other novel tobacco products.

	Prevent and reduce use of alcohol
	Create alcohol-free environments particularly where children and young people may be present
Reduce exposure to the marketing and promotion of alcohol, particularly to children and young people
Raise awareness of the harms associated with alcohol use
Advocate to reduce supply, availability, and accessibility of alcohol
Motivate behaviour change and promote awareness of ways to reduce harmful levels of alcohol use.



[bookmark: _Hlk194321316]Partnership Strategies
Please copy and paste the dot-pointed objectives above into the first column below, then describe the activities you will undertake to achieve the objective in column two. Please list only one activity per row and add as many rows as you need to describe each individual activity you will be embedding in your program. If your activity addresses more than one objective, list them both in the first column.
	Health Objective
From the second column above
	Strategies
The activities you will deliver within your funded program that will help to achieve the health objective
	Strategy type
Click all boxes that apply
	Review & collection methods
	Due date/ milestone

	
	
	Educational	☐
Communications	☐
Organisational	☐
Environmental	☐
	
	

	
	
	Educational	☐
Communications	☐
Organisational	☐
Environmental	☐
	
	

	
	
	Educational	☐
Communications	☐
Organisational	☐
Environmental	☐
	
	

	
	
	Educational	☐
Communications	☐
Organisational	☐
Environmental	☐
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[bookmark: _Hlk208232306]Promotional Items
Your Approved Budget includes a Specified Amount for the following promotional items to support your program. Once approved, this list cannot be changed without written approval from Healthway.
As a requirement of funding, you must provide copies of paid tax invoices for each item as a condition of your second milestone payment, unless otherwise stated in Schedule 2 of your grant agreement. If the unspent portion of the Specified Amount is greater than $500, the full unspent amount must be refunded to Healthway.
Please talk to a Healthway Partnership Officer to identify appropriate items to include and the associated costings for this list. Add as many lines as you need to separately list each item. The first two rows are completed as examples, so please overwrite it or delete to suit.
	Item description
	Quantity
	Funds allocated
	Notes/further info

	Pop up A-Frame signage
	2
	$1,000
	Branding at public events and workshop activities to promote the partnership

	Photography and videography of program
	2
	$1,500
	Documentation and recording of funded program activity

	
	
	
	

	Total Specified Amount
	
	$2,500.00
	



Partnership Activity Schedule
Please complete the table below to outline the schedule of activities that will take place throughout your program. Indicative dates are fine. If your activity includes multiple actions (such as a launch event, media release and social media campaign), please add a separate line for each one under the main event. The first two rows are completed as examples, so please overwrite it or delete to suit.
	Activity type
	Start date
	End date
	Channel/Method
	Audience/Stakeholder
	Frequency
	Notes/more information

	Workshop program announcement
	2 June 2025
	2 June 2025
	Enewsletter
	Subscribers
	Once
	Workshop details, RSVP link sent to subscriber list

	Program launch
	August 2025
	August 2025
	In person event
	Funding partners, stakeholders, guest list
	Once
	In person event to launch the program; visuals of launch used in promotional content & media. Date TBC

	
	
	
	
	
	
	



image1.png
Jiai—A . ®
GOVERNMENT OF h ea I 1. hWCI y

WESTERN AUSTRALIA




