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Sponsorship Objective Decision Guidelines

 

ALIGNMENT OF PROJECT/EVENT TO HEALTHWAY SPONSORSHIP OBJECTIVE 

 

 

The following decision logic provides assistance in determining whether a project(s)/event(s) appropriately aligns to a particular Healthway 
sponsorship objective (I.e. The level of ‘fit’ the project(s)/event(s) has with the priority areas of the objective).  

 

The project/event alignment is considered for each of the following Healthway sponsorship objectives: 

 

 

 

 

 

Message Promotion 

Healthy Participation 

Structural reform 
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Message Promotion 

1. Is there currently an opportunity for 
message promotion for the 
project(s)/event(s)? (e.g. naming 
rights, major sponsorship) 

Yes

No

2. Does the project(s)/event(s) comply 
with Healthway’s co‐sponsorship 
policy? (as per s.11 of the Application 
Guidelines) 

No

Yes 

3. Does the project(s)/event(s) have a 
high level of reach to participants and 
spectators?  

No

Yes

4. Does the project(s)/event(s) utilise a 
high level of additional marketing 
strategies that will maximise the level 
of reach and exposure associated with 
the promotion of a health message? 
(i.e. television, radio, newspaper, 
mentors) 

No

Yes

Can the organisation 
implement changes in order 
to ensure compliance with 
the co‐sponsorship policy? 

No

Yes

Does the project/event offer a 
unique opportunity that is likely 
to deliver significant message 
promotion outcomes? 

No

Yes Message promotion is possible however is 
likely to achieve a relatively low selection 
criteria score due to limited reach.  

Consider alternative sponsorship objective.  

Consider alternative sponsorship objective.  

Consider alternative sponsorship objective.

Message promotion is possible however the project/event 
may achieve a moderate selection criteria score due to 
limited additional marketing strategies. 

The project/event is likely to score well 
under the message promotion objective. 
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Healthy Participation 

1. Is participation a key objective of the 
project(s)/event(s)? 

Yes 

No

2. Does the project(s)/event(s) have a 
significant level of participation by 
Healthway’s priority population 
groups? 

No

Yes 

3. Is the project(s)/event(s) delivered in 
remote, rural or regional locations? 

No

Yes

4. Does the organisation comply with 
Healthway’s co‐sponsorship policy (as 
per s.11 of the Application 
Guidelines)? 

No

Yes 

Consider alternative sponsorship objective.

Healthy participation sponsorship is possible however is likely to achieve a moderate selection 
criteria score and is subject to compliance with Healthway’s co‐sponsorship policy. 

Healthy participation sponsorship is possible however is likely to achieve a relatively low 
selection criteria score and is subject to compliance with Healthway’s co‐sponsorship policy.    

The project/event is likely to score well under the 
healthy participation objective.   

Can the organisation implement 
changes in order to ensure compliance 
with the co‐sponsorship policy? 

No

Yes 

Consider alternative sponsorship objective.  
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Structural reform 

1. Is there an opportunity to implement 
the structure reform options (as 
detailed by Healthway) as part of 
your project(s)/event(s)? 

 
Yes

No

No 

Yes 

Consider alternative sponsorship objective.

Can the organisation implement 
changes in order to ensure compliance 
with the co‐sponsorship policy?

No

Yes

Consider alternative sponsorship 

No

Yes

Structural reform sponsorship is possible however is likely to achieve a relatively low selection 
criteria score and is subject to compliance with Healthway’s co‐sponsorship policy.  

The project/event is likely to score well under the structural reform objective. 

2. Will there be a high level of exposure 
or reach to the structural reform 
being implemented? 

3. Does the project(s)/event(s) comply 
with Healthway’s co‐sponsorship 
policy? (as per s.11 of the Application 
Guidelines) 


